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“Le Commissatre General
Commisgnriat Ceneral au Tourisme
' _Gare Centrale
BleOD Brussals, Belgium

rDear Sir.

- We are pleasad to accept responsibility for the design'and exééu:£6ﬁ'
f'the-1974 Belgium's Peonus Days advertising and sales promotion campaign in

“North America on the some basins agreed upon for the previous campaign..-I quete

*bglow the operative pavapraphs from our letter of December 6 19?2'-*'
: P

. "Compensation to our cowpany for creating, pxnducing*and
-'p]acinn the advertisements vill be the standard 15 per-gent
Cecommigsion allcuved to agencies by American and Canadian publica—
tions. Because our comnensation is based solelv.on commiasiong.:
from publications and herause the ecreative work and the: prod .
tion of such advertising must e completed in the initial p fad:
it is understood that the Comminsariai will guarantee to ou
the amount which vonld he ecavned in comissions on the basis:Of
the total zmount budeated Tor advertising space.. ;

"With this understaniing, we have undetvtaken the responbibi}-
ity for the sales promobion propram witheut a retainer - fee.
Professional and staf® {‘me will be bilied as incurred for the- <
variouvs soles prommiion nrojects. The costs of these projects
arc cstimated in the evnc’oscd document, and any variance will be .
subiect to the advonce opproval of tho Director of the Belgiaa

" Mational Towrdist 0f{ico 4in NMrw York.' . .

Details of the plan of antion, including cost estimates,-areigi?én_ih;the f'
document enclosed. . ST s

i Wn look forward with pleasure to working with the-CommissétiaEﬁénftﬁis
.-important promotional action. L PR

Sincerely,
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Reviéion'ﬂo; 3.

BELGIUM'S BONUS DAYS

e | ADVERTISING AND SALES PROMOTION
- Summary

3 ‘The following budget is based on allocations spec1fled by BNTO/Brussels under"
f‘a) Budget New York as follows:

5?1; Advertising - sales promotion -~ public relatinnq 10, 300 000 BF* ; $229 000';:
=.g}{ ﬂ&._ Reserve N 1, OOO 000 BF =

‘f?ioposed budget

Advertiping:

" Newspapers $128,751.00
{Tréde publications 33,743.00
. Fatimated production __15,000.00
o §177,494.00
* Contingency . 6,506.00 |
R o $184,000.00
'E_Sales_Promotiuq: o
“.7' 3C0nsumer brochure $ 44,000.00
i Point of purchase poster 4,800.00
-Print materials for
promotional kits 5,000.00
_. Agdio/visnﬂl presentation  7,000.00
':LQL i Consumer and trade
e ‘publicity & promotion - 4,500.00 ,
Liaison with industry . 1,000.00
$ 06,300,00
 Contingency 900.00
$ 67,200, 00

$251,200.00. -

. %At the conversion rate of 45 BF per US $1.00
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' New York City
Boston
Washington, D. C.

Atlanta

Hartford
Philadelphia

Chicago

Baltimore

Toronto (Canada)
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-tTtade Magazines
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Revision No. 3

BELGIUM'S BONUS DAYS PROMOTION

Montreal (Canada)

$ 53,019,00
9,340.00
9,030.00
8,220.00
2,880.00
9,954.00

14,448,00
5,610.00
7,350.00

___8,400.00

B T T T o TSR T AT T SH R T

A2

33,743.00

$162,494.00 .

15,000.00

$177,494,00
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'ff?évél Weekly

f?éﬁellffade (News Edition)
;;Travei Agent

;f{%févelAge Fast

1 ;ASTA Travel News

L

Canadian Travel News Weekly

'Cahadiaﬁ Travel Press

al}Quﬁadian Travel Courier

[ !

BELGIUM'S BONUS DAYS PROMOTION . R

TRADE ADVERTISTNG
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$ 11,693.00

4,165.00

6,555.00:
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2,975.00

1,935.00 :
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